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LT Debt $44177 mill.
Incl. $2975 mill. capitalized leases.

CAPITAL STRUCTURE as of 7/31/12
Total Debt $54623 mill. Due in 5 Yrs $20000 mill.
LT Interest $2350 mill.

nterest coverage: 11.6x)

Leases, Uncapitalized Annual rentals $1406 mill.

No Defined Benefit Pension Plan
Pfd Stock None

on Stock 3,361,444,307 shs.

as of 8/31/12

ET CAP: $251 billion (Large Cap)

(37% of Cap’l)
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BUSINESS: Wal-Mart Stores, Inc. is the world's largest retailer, op-
erating 3,029 supercenters (includes sizable grocery departments),
629 discount stores, 611 Sam’s Clubs, and 210 Neighborhood Mar-
kets in the U.S., plus 5,651 foreign stores, mainly in Latin America,
with the balance in Asia, Canada, and the U.K. as of 1/31/12. Total
store space: 1.037 billion square feet. Retail space is largely

owned, and most stores are within 400 miles of a distribution cen-
ter. Groceries accounted for 55% of U.S. sales; sales per square
foot in 2011: about $430. Has 2,100,000 employees. Off./dir. own
50.1% of shares (4/12 proxy). Chairman: S. Robson Walton. CEO
and Pres.: Michael Duke. Inc.: DE. Addr.: 702 S.W. 8th St., Benton-
ville, AR 72716. Tel.: 479-273-4000. Internet: www.walmart.com.
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Wal-Mart appears primed for a strong
second half of fiscal 2012. At the compa-
ny’s annual analyst meeting, management
reported that the back-to-school season
was strong. A number of initiatives are in
place to make sure that momentum con-
tinues into the holiday shopping season.
Merchants improved Halloween assort-
ments and made efforts to ensure all com-
ponents of the typical Thanksgiving meal
stay in stock. Also, focus will be put on
adult beverage sales. The layway program
started 30 days earlier than in 2011, items
have been added, and the amount of
money invested is on pace to easily sur-
pass last year’s tally. WMT took efforts to
ensure it doesn’t sell out of toys and elec-
tronics that are expected to be top sellers
(iPads, Furbys). It is also using social
media platforms to highlight trending toys
and gift suggestions from friends on popu-
lar Websites like Facebook and Pinterest.

The company continues to “invest in
price”. Wal-Mart is known for finding
creative ways to cut costs in order to lower
prices. The initial goal was for $2 billion in
price reductions by 2014, but that was ex-

panded to $6 billion by 2017. Food and

consumables are the primary targets. This
strategy is time tested and should contin-
ue garnering customer loyalty. Too, efforts
are being made to make merchandise of-
ferings more locally relevant.

Store expansion is a top priority. Next
year, Wal-Mart plans to grow U.S. square
footage by around 2.5%. It will continue to
add supercenters but also intends to roll
out around 85 Neighborhood Markets a
year until 2016. Most of the small-format
stores already have a return on invest-
ment that equals that of a supercenter. To
be sure, efforts are also being made to
grow the emerging market footprint.
Wal-Mart and American EXxpress
launched a prepaid card. Dubbed
Bluebird, it's for consumers without check-
ing accounts or those fed up with fees.
Users can deposit money directly from
paychecks, by taking a picture of a check
with a smartphone, or at Wal-Mart regis-
ters. Management was mum on details of
its financial arrangement with Amex, but
the card will likely be a traffic booster.
Timely Wal-Mart stock is a good
choice for the short and long term.
Kevin Downing November 2, 2012

(A) Fiscal year ends Jan. 31st of following | and gains: '01, ($0.01); '05, $0.03; '08, ($0.07);
calendar year. Sales exclude rentals from Ii-
censed depts. (B) Based on diluted shares.
May not sum due to rounding. Excls. (losses)
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